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Abstract

This paper examines the profound transformation that has affected the
fan’s position in contemporary football, taking the 2026 World Cup hosted by
the United States, Canada, and Mexico in its expanded format of 48 national
teams and 104 matches as a revealing moment for the rise of the “digital fan.”
The study proceeds from a central hypothesis: that the digitization of the fan
experience and its excessive commodification have reshaped the fan from a
“football citizen,” bound to the community by ties of belonging, ritual, and
place, into a “customer” whose emotions are measured, whose identity is
quantified, and who is transformed into a tradable economic asset. Drawing
on a critical sociological approach at the intersection of the sociology of
sport (Bourdieu, Giulianotti, Elias and Dunning), the sociology of spectacle

(Debord), the theory of hyperreality (Baudrillard), platform economics
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and surveillance capitalism (Srnicek, Zuboff), and through a documentary
analysis of the event’s data — broadcasting platforms, the digital fan ID, fan
tokens, extended reality experiences, and dynamic ticket pricing — the paper
concludes that the “virtual stand” is no longer a mere reflection of the real
stand, but has become a parallel, hyperreal space with its own capital and
symbolic hierarchies; and that the commodification of the event restructures
inequalities in access and redefines loyalty according to market logic, without
entirely eliminating the possibilities of resistance and digital fan agency.
A dedicated section examines ultras movements as a counter-culture of
fandom that itself emerged through digital space, producing symbolic capital
according to the group’s own criteria rather than platform metrics, drawing
on the Moroccan and Arab case; yet their counter-discourse continues to

circulate within the very platforms that capture its value.

Keywords: the digital fan; commodification of sport; supporter identity;
2026 FIFA World Cup; platform capitalism.
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(1) FIFA: Packed stadiums, record digital reach: FIFA World Cup 2026 numbers tell story of
unprecedented scale, at FIFA web, published in July 2026, retrieved on 17/ 8/ 2026, at: https://
inside.fifa.com/media-releases/packed-stadiums-record-digital-reach-world-cup-2026-numbers-
unprecedented-scale.
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(1) Lawrence, S. & Crawford, G. (eds.): Digital Football Cultures: Fandom, Identities and
Resistance, Routledge, London, 2019, p.p. 117 -120.
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(1) Giulianotti, R.: Sport spectators and the social consequences of commodification: Critical
perspectives from Scottish football, at Journal of Sport and Social Issues, vol. 29, no. 4, published
in 2005, pp. 386410-, retrieved on 26 /8/ 2026 , at: https://doi.org/10.11770193723505280530/.
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(3) Hutchins, B., & Rowe, D. (2012). Sport Beyond Television: The Internet, Digital Media and the
Rise of Networked Media Sport. Routledge. p.p. 221225-.
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(5) Bale, J.: «Virtual Fandoms: Futurescapes of Football», in Brown, A. (ed.): Fanatics! Power,
Identity and Fandom in Football, Routledge, London, 1998, p.p. 265 - 277.

(6) Nuhrat, Y.: Contesting love through commodification: Soccer fans, affect, and social class in
Turkey, at American Ethnologist, vol. 45, no. 3, published in 2018, pp. 392- 404, retrieved on 26/ 8/ 2026,
at: https://doi.org/10.1111/amet.12673.
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(1) Ritzer, G., & Jurgenson, N.: Production, consumption, prosumption: The nature of capitalism in the
age of the digital «prosumer», at Journal of Consumer Culture, vol. 10, no. 1, published in 2010,
pp- 13 - 36, retrieved on 26/ 8/ 2026, at: https://doi.org/10.11771469540509354673/.

O sl b 9 @)QU) & Sl P CL«:?\ (.JL:« :(Pierre Bourdieu) (1930-2002) 45,5 ,Lu(2)

(_ 55gh 5 (champ) ( Jaudl) Lgal 5 Lacalin R sl 3 .o p2adl 0,31 31350 plazs Yl slode T

g 30 e g N aadh s (G005 plozrls S5 golail) (LI ool C\);Tj (habitus)
(1998) (&, 48 N LoD 5 ((1992) €l Aol 43D 5 <(1979) (pnad)

S oo eVl Dl Sl b S ol il L 1(2021-Tohn Fiske) (1939) el 0 - (3)

Sl ¥ inedd ezt el 35 1 ol ezl yo a5 bl 210 gugslo s smy 5 mal
.(Reading the Popular} (1989) jli(Understanding Popular Culture) (1989) 45l 5 JJ oy eal CJM
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(1) Giulianotti, R.: «Supporters, Followers, Fans and Flaneurs: A Taxonomy of Spectator
Identities in Football», Journal of Sport and Social Issues, Vol. 26, No. 1, 2002, pp 25 - 46.
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